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A Few Hints About Public Service Announcements, 

for Local HBAs

Public service announcements (PSAs) are short messages with information that is in the public interest. Radio and television stations donate a certain percentage of their airtime for PSAs, and print media will also insert them interspersed among news articles and paid advertisements.

PSAs are a unique way of getting messages out to the public, to complement and reinforce other efforts. The Renovation Month tool kit includes suggestions for PSAs that local HBAs can tailor and adapt for their own use. Here are a few helpful hints for writing and placing PSAs.

· PSAs can be provided to the media as scripts only, or they can be taped (audio or video). Generally, the more complete the PSAs, the greater the likelihood that the media will run them. Contact the radio and television stations in your area and find out if they are willing to accept scripts only, and what requirements they have.

· Because the media run PSAs for free, you can’t control when or how often they are run.

· PSAs are brief, usually from 10 to 30 seconds long. That’s not a lot of time to get your message out, so keep your language brief and make every word count. Get advice from your local media on preferred length.

· Don’t cram too many messages into a single PSA. If you have a number of important messages, spread them out over several different PSAs.

· Have a clear call to action. What do you want people to do as a result of seeing or hearing the PSA? Contact your association for information? Come to your booth at the home show? Sign up for a public seminar?

· Use a simple “hook” to get people’s attention. “It’s Renovation Month” or “Thinking about a home renovation?” works for people who are interested in renovation. Don’t be too “clever”, a PSA is not advertising.

· Find out how much lead-time the media requires. 

· Evaluate the effectiveness of your PSAs when possible. Registration and exit surveys at association events such as a seminar or parade of homes should include a question on how people heard about your event.

· After the PSAs have stopped running, thank the media for their efforts and share any positive results with them.

